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Keyword Results Analyzer iz in no way associated with Wordtracker, or
any other Keyword Research Service
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Thiz tab can only import certain formats of emails from Wordtracker. e.g. emailz produced from Projects, |, but only AFTER

competition has been calculated for all phrazes. Thiz screen will not work with emaile from the new Keyword Researcher feature

3t Wordtracker. For that, and all other data formats, you need to =etup an import profile on the Import Other Formats tab.

daw E-Mail Converted

| |Make this tab Sticky From total queries of;
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[ Addtoa Project




This tab can only import certain formats of emails from Wordtracker. €.9. emailz produced from Projects, | but only AFTER
coempetition has been calculated for all phrazses. Thiz screen will not work with emailz from the new Keyword Researcher feature
at Wordtracker. For that, and all other data formats, you need to setup an import profile on the Import Other Formats tab.

Raw E-Mail Converted
1490, Google, Search Enging, 35.0000, 0.000, 8, 3, 15 0.000; 5, 2, 1284000; templates business; Google, exact
1491, Google, Search Engine, 35.0000, 0.000, 11,3, = 5; 2, 170000; templates dreamweaver; Google; exac
14592, Google, Search Enging, 35.0000, 0.000, 29, 9, 1 2, 453000; free site templates; Google; exact
1483, Google, Search Engine, 35.0000, X : 2, 53400; templates for business; Google; exact
1494 Google, Search Engine, 35.0000, 0.000; &; 1; 35000; best web page design software; Googh
1495, Google, Search Enging, 35.0000, 0.000; 4, 1, 4400, designers web templates; Google; exac
1486, Google, Search N N 0.000; 23; 7, 2760000; himltemplate; Google; exact
1497, coogle, search § Click this button 0.000; 4 1; 137000; web design pags; Google; exact
1498, Google, Search 0.000; 8, 2, 157000; design my own web page for free; Go
1459, Google, Search ﬁrSt to Convert 0.000; &; 3; 152000; corporate website design; Google; ex:
1500, Google, Search H 0.000; 11; 3; 261000; design a websits; Google; exact

the ema—ll 0.000; 2%; §; 1830000; design website; Google; exact

| ; 1520000; templates web; Google; exact

1
2, 128000, web templates design; Google; exact
2, 110000; web design rezource; Google; exact
2 232000, free web page design hosting;, Google
1
1
1
15,

Thien click this button
to add the converted

(c) Wordtra
, 42300, template dreamweaver, Google, exact

Reproductio . ; 323000; templates website; Google; exact
data to the prOIBCt 4 4 -1: centennial website design; Google: exa
Can you us 5; -1; real estate web site template; Google; €

Free trial available at /frial.
)
| ~

Merged \

|| Make this tab Sticky From total queries of:

[ Add to a Project

0% 1 6 6

KA Import Error Notes

0.721; 6; 2; 49.95; inexpensive web templates + teacher; Google; exact

0.501; 5; 2; 49.95; free sensual web templates; Google; exact Competition
-196.000; 14; 4; -1; centennial website design; Goodle; exact I:I
-225.000; 15; 5; -1; real estate web site template; Google; exact

Demand

Caloulate KEI

Copy Keywords Only

These phrases could not be imparted because Wordtracker has reported the competition figure incorrectly. You should contact Wordtracker
Support about the issue. In the mean time, you can change the competition figure to the correct value , re-enter it in the Converted Box, and
Add them to the project.

The incorrect Competition figure is highlighted in yellow below.

Competition should be an integer value:

1.600; Bl 1; 2.5; electric shavers dean alcohel norelco; Google; exact

ou will also need to correct the KEI value {ight Blug), and for this, you need the demand {green).
You can calculate the correct value using the calulator on the right.




B
< 6 K;
1 7 7 7 1
( @ 6 =%
0 > 1 5 6 +
7 - ( 5 0%
0$1 1 @
6 = " > 1 @
% 0"10%
7 o"
)
! 7 8
5D GGGM CM ;M 5;M 7 M ) M:
% 1 7 K,
% 6 ) 1" = 7
> 7 JH;
, o" 0$1 0" 8
€
”
Competition
-+t 971
Demand
4
Calculate KEI |
I Is:
0.018
8
5D GGGM CM ;M 5;M 7 M ) M:
8
G ;DM CM ;M JH;M 7 M) M :



*si Keyword Results Analyzer

Projects Options Tools Colors Help

-+ Import Wordtracker Email  Import Other Formats
Keyword Count  24Hours Competing @‘I |0rig'in 3 l - ]E
) texas bbg smokers 31 27 13 5
_htrq muted background | 10 3 Root Word )
" barbecus rotiserie 2 14 12 | |[»‘“1‘-'ftﬂ°ﬂ'j
" wood peliets barbecus 26 3 e Search Engine
" SUMSETS BARBECUE BOOK 27 3 & (-]
" sonny's real pit bbg 180 81 803 E— ,—_|—| |
cannibal bbg 34 4| 43 ]
" bbg smokers 338 114 5890 Competing | = | |
:cmckput barbecue pork 43 14 114 e Ij_ l—‘_|
custom bbg covers 28 5 45 ———————
" linois bbg 27 5 50
" drexder bbg 9 13 121
" barbecues galore 1 3 895
_buijd:.rnuruv;-n bbg pit 35 12 120
" bbg nvitations 30 10 146
" bbq galore 57 2 1580 T |
| b sauce recipes 24 28 1540 (<) Black
" bhqunet 26 3 185 Ld g‘::
__ bba grils and smokers 42 14 423 () Green ‘d Remove Fiter
| Rk ieepe 4 L i S @) Detaut Fiter
bbq pitz 185 62 9480 Ascendin
" bbq trallers 3 10 288 |
L= El ezcendin
(<0 ]
@ @ { :,9 @) Remove Duplicates| Delete Al Fittered Calculate RIS » ] E_I |i]] Create Reports » |
WProject: BEQ Phrases: 1940
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